
 

 

Welcome to the 2012 Media Kit 

 

 

Information to simplify and enhance 

your Webinar experience and help you 

achieve optimal results… 

»   Introduction 

»   Webinar Overview/Specs/Samples 

»   Registration Form/Demographics/Survey Samples 

»   E-Blast Specifications 

»   Electronic/Print Ad Specifications 

»   Customer Testimonials 

 

 

 

 

For more information about  

UPMG Webinars, contact: 

Frances Stewart  

fstewart@upmediagroup.com  

678-817-1286 



Introduction 

Webinars by UPMG uniquely combines the power of the Internet with the market reach of the industry’s 
leading media products. Webinars are accessible at registrants’ convenience through an office or home 
PC without any additional software or a phone dial-in requirement. 

We offer customer service and technical support before, during and after your Webinar. We reach more 
qualified PCB designers, fabricators and assemblers with our targeted e-blasts, annual PCB Shows, 
VPCB virtual event and our online and print advertising in CIRCUITS ASSEMBLY, PCB UPdate e-newsletter 
and PRINTED CIRCUIT DESIGN & FAB and printedcircuituniversity.com. Let us deliver your message 
to more customers and prospects in your marketplace. 

Here are some basics and helpful hints as you plan your Webinar with UPMG. 

 

THE BASICS 

 UPMG manages all promotion, marketing, registration, event moderation, web hosting and 
technical hosting/support before, during and after the Webinar. 

 Marketing includes print and online advertising in UPMG media products, targeted e-blasts, 
links to sponsor’s websites and press releases. 

 Plus, we provide complete customer service throughout the entire process – for the sponsoring 
company, presenter and for registrants. 

 

POINTERS FOR A SUCCESSFUL EVENT 

 Begin planning and promoting 8 – 10 weeks prior to the live event. 

 Confirm Webinar format: i.e., PowerPoint with audio, streaming video, desktop sharing, etc. 

 Do your part to promote and market the event on your website, in your marketing collateral, 
through direct mail, e-blasts, etc.  Your active promotion of the event is critical to its success. 

 The Webinar should be no longer than 70 minutes, including Q&A. 

 Hold the event in the 11 AM Pacific time/2 PM Eastern time window for maximum attendance. 
We will also include GMT.  

 Keep foreign time zones in mind if you wish to attract an international audience for the live 
event. 

 Hold the Webinar on a Tuesday, Wednesday or Thursday.  Mondays and Fridays are not 
optimum attendee days for live events.   

 Watch for holiday/trade show conflicts. 

 Determine one graphic theme/element and provide all graphics to us using the same format 
and design. 

 

 

 



FEATURES 

 All events are archived within 12 hours of the live event. 

 All events are archived for six months. 

 All live attendees are notified once the event is in on-demand capacity. 

 All pre-registrants who did not attend the live event receive a customized “sorry we missed you” 
email driving them to the on-demand link. 

 On-demand event is marketed for the life of the six-month archive and is also marketed to non-
registrants. 

 Q&A is available throughout the event via an email mechanism offered to all registrants. 
Sponsoring company can answer personally at any time throughout event or can answer live 
during Q&A event. 

 Q&A also available during on-demand portion of the event, and questions are routed to 
sponsoring company. 

 Sponsor has complete access to registrants’ demographic information, including name, title, 
company, address, email, phone, etc., of all live and on-demand registrants. 

 Sponsor may ask a maximum of three demographic questions on registration form; maximum 
three polling questions to be posted at any time during live event; maximum two questions 
during post-event survey – with complete access to all results. 

 

 

 

 

 



Webinar Overview/Specs/Samples 

We create a page for you on the UPMG Webinars site (see samples 1 and 2 below). Please provide the 
following in Word document format. 

 Title of the event  

 Speaker/presenter names(s)  

 Speaker biography (no more than two paragraphs; may be edited as required) 

 Two–three sentence summary of the topics to be covered  

 A 25-word or less overview of the Webinar 

 A detailed overview of the Webinar, including brief overview of topics to be covered and 
benefits to registrants  

 A “who should attend” list by job titles 

 Please provide the following graphics: 

 Speaker photo in JPG format, head/shoulder shot, minimum 300 pixels wide 
 Current company logo, 72 DPI, JPG format, 150 pixels wide on a white background 
 Graphics for the “Learn More” page in the following size and format: 500 x 250 pixels 

(height, width), 52 KB max, JPG or GIF, no animation. 
 Please provide graphics without date or time information. We will use these graphics 

throughout the event, including registration page, "Learn More" page, and the Webinar's 
home page, as well as for email blasts. 

 
Sample 1: “Learn More” Page 
 

 

 

Sample 2: “Learn More” Page 



Registration Form/Demographics/Survey Samples 

Demographic questions are included on the registration form to obtain additional information about 
registrants.  All registrants’ information is available to you as a sponsoring company. A maximum of 
three demographic questions in addition to standard questions may be asked. Please provide these 
questions in Word document format. 

Please provide graphics for registration form, including title and same elements as overview graphics, 
in 430px × 98px .png format. 

Sample Registration Forms: 

 



Polling/survey questions may be asked during the presentation or the Q&A session, again, to gather 
information about registrants that may be useful. You may ask a maximum of three questions in 
multiple-choice format. Please provide these questions in Word document format. 

UP Media Group also conducts a survey following the Webinar. This survey includes questions about 
registrants’ experiences registering and participating in the Webinar, as well an assessment of Webinar 
content and value. You may ask three multiple-choice questions on this survey to obtain additional 
information (for example, purchasing plans) from registrants. Please provide these questions in Word 
document format. 

Sample Survey: 

 



E-Blast Specifications 

As part of your Webinar package, targeted e-blasts will be sent to the UP Media Group opt-in email list 
promoting your specific event. We will use copy and graphics from the "Learn More" page to prepare 
your blast. 

We will make every effort to include all your promotional copy and desired graphics. UPMG does 
reserve the right to edit as required. 

All e-blasts sent out under UPMG are subject to final approval by these entities and will adhere to UPMG 
format and privacy policies. 

We will also email a text-only reminder a few days prior to the live event. 

Sample E-Blast: 

 



Electronic/Print Ad Specifications 

Be sure that we have a current logo on file – 72 DPI, JPG format. 

 

Online Banners/Tiles 

Ad Type Dimensions Max. Size Loop Limit* 

Tile 125 x 125 pixels 15K None 

Banner 468 x 60 pixels 32K None 

Mini-skyscraper 125 x 250 pixels 32K None 

Skyscraper 125 x 600 pixels 32K None 

Splash Screen 640 x 480 pixels 100K No looping 

* Animated banners/tiles .gif (animated or static), .jpgand .swf files acceppted, .swf files 
must be version 7 or 8 and you must supply .fla and .swf files and a backup .gif.  

 

Print Ads (for UPMG publications and PCB Show guides) 

Ad Size Dimensions* 

Full page (non bleed) 7 x 10 inches 

Full page (full bleed) 8.25 x 11.125 inches 

* Trim size is 8 x 10.875 inches. UPMG publication standard specs and requirements apply –  
see the CIRCUITS ASSEMBLY or PCDF media kits. 

 



Customer Testimonials 

Read what our satisfied customers are saying... 

 
 
“Executed properly, Webinars are a powerful strategic communications medium and one that we highly 
recommend to all of our clients. Our experience with Webinars by UPMG has been exceptional from 
start to finish, both technically and commercially.” 
 
Richard Heimsch, Director, Protean Marketing Communications Ltd. 
 

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

 
 “Our Webinar was extremely successful – professionally managed, executed to plan and flawless. 
The experience exceeded my expectations.” 
 
Michael Kirschner, President, Design Chain Associates LLC 
 

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

 
“We met our most critical goal – to obtain new, high-quality and quantity qualified leads. Plus, we were 
able to utilize the very robust live demo feature to effectively illustrate our software’s features and 
functionalities.” 
 
Rick Almeida, Founder, DownStream Technologies 
 

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

 
“From pre-event promotions through post-event reporting, including customized, real-time updates 
on Webinar attendees, it was first-class service all the way!” 
 
John Isaac, Director of Systems Market Development, Mentor Graphics 
 

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

 
“UPMG provided stand-out tools and a technology that made it easy to track the success of our 
Webinar. They provided effective project planning and execution. I was delighted with their flexibility 
and responsiveness to consistently take on and deliver recommendations – a true collaboration 
committed to our results.”  
 
– Patricia Cheung, Marketing Manager, Digital, Altium Ltd. 
 
 

For more information about  

UPMG Webinars, contact: 

Frances Stewart  

fstewart@upmediagroup.com  

678-817-1286 


